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Seven Keys to Writing Success

How to Publish Your Work and 

Boost Your Income as a Selling Writer

Introduction

Writing is one of the most exciting, gratifying and meaningful fields that you can enter as a profession. Whether you do it full-time, part-time or sporadically, you can unleash its power to improve your existence. Through writing you can increase your income, meet famous people, offer comfort, entertain, inspire a multitude, provide education, sell products and services, or simply help someone in need. Make no mistake: Writing is an endeavor that can bring you fame, fortune and immortality. It can open doors and present you with opportunities that you never dreamed possible.

Despite the many advantages and opportunities it offers, it also is an endeavor that can be filled with risks, rejection, discouragement and loneliness. Most people who attempt to write professionally will not last. Others realize the risks and learn to plow through.

I have been writing for more than 20 years and have had my share of rejection and success. I haven’t yet made my first million, but I’m having fun, making money and making a difference in people’s lives. Below are the seven keys I have used to find success. Use them and you will see yourself published and making money as a selling writer.

Key #1: Treat your writing like a business

A lot of people talk about writing, but they never get around to doing it.

A. Write something every day. Do not wait for inspiration.

B. Hone your craft by reading good writers. Read yourself full before you write yourself empty.

Key #2: Study the markets

Only by knowing the markets will you be able to know of their interests and find a home for your work.

A. Determine the style, tone, subjects, theme and slant of the publication for which you want to write.

B. Determine the needs of a publication and offer to fill it. Read a few issues of a magazine to see what it has published. Then offer to write about something that has not been featured.

Key #3: Master the submission process

Initial contact with an editor must demonstrate your professional approach to writing.

A. Study the guidelines.

B. Master the query and proposal. Magazines generally require a one-page query letter before approving an assignment. Book publishers require a query that is followed up with a proposal and sample chapters.

TIP: No need to invest in Writer’s Market or other directories. The writing guidelines for most editors and publishers can be found on their Web sites.

Key #4:  Be patient and persistent

Let’s face it: Writing is not the job for a person without patience. Success in writing rarely comes without persistence. There are stories about people with over-night success, but they are the exception and not the norm. For most people, writing is a lonely endeavor that requires lots of patience and the ability to preserver in the face of rejection.

A. Continue writing as you wait for a reply. Begin new projects. Try to have several queries circulating at the same time. This is much better than anxiously checking emails or waiting for a reply through snail mail.

B. If your idea (or article) is rejected, take a bow. You have joined the ranks of writers everywhere. Instead of being discouraged, quickly send the piece to another publication.

Key #5:  Practice self-promotion

The days of the quiet, bashful writer are long gone. Most of today’s successful writers are actively involved with promoting themselves and their work.

A. When you write an article, include a brief bio at the end of the article. Use this space to promote yourself and other products or services you may have.

B. Be the first to promote your work whenever it is publish. Employ the standard tools: press release, Web site, newsletter, etc. Don’t be bashful about your success, however small it may be in the beginning. Let your light shine.

**TIP: Writing a column is a surefire way to make money, build a career, pick up clients and generate speaking engagements.

Key #6:  Recycle published work

No good piece of writing should die an early death. Instead, it should be picked up and repackaged for other uses.

A. Try to resell the same published article to a different (noncompeting) market.

B. Turn your articles into speeches or books. If you write for the religious market, you can turn the articles into Gospel tracts or small booklets.

C. Turn your articles into a special report or ebook.

**TIP: If you want to promote your services as a freelance writer, turn a how-to article into a brochure. Include your bio and contact info. Distribute liberally or offer it as a premium incentive.

Key #7:  Experiment

It’s OK to specialize as a writer, but don’t limit yourself. 

A. Try different types of writing.

B. Try writing for different markets.

**TIP: Copywriting is one of the most profitable types of writing being done. It consists of writing sales letters, fundraising letters, advertisements, direct mail packages, TV and radio commercials and any other type of writing that promotes or sells a product or service.

Conclusion:

If you apply the ideas presented here, you will eventually find yourself published. You may never get rich or make a million dollars. But you will increase your income and have fun in the process. I think Sherwood E. Wirt said it best: “If you learn to use words, you will never starve.” 
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Email to an Aspiring Author, or

How to Contact Editors and Agents,

and Get Your Book Published!

By Roscoe Barnes III

Dear Aspiring Author,

Getting a book published today is a real challenge that requires skills, talent, salesmanship and lots of perseverance.

Most of the big publishers today will not accept queries or proposals directly from writers; they prefer instead to accept submission through literary agents. Of course, this is usually not the case with small publishers, who prefer to work directly with writers.

Whether you choose to approach agents, big publishers or small publishers, you must approach them the same way. That is, first by query (sales letter to pitch your idea). If they like your query, they will ask to see a proposal (details below). If they like the proposal, they will offer a contract and sometimes an advance payment against royalties. At this point, you are usually given about 9 months to a year to complete the book.

Below are some pointers for contacting publishers and/or agents.

1) Begin with a one-page query letter. This is actually a sales letter used to pitch your idea. Summarize what your book is about, how long it is, competing books, your credentials, etc. Offer to provide a proposal, which is usually the second step of the process.

2) The proposal may be anywhere from 5 to 20 pages. It consists of:

a. Overview of the book.

b. The market or audience for the book.

Identify the people who will buy your book. Note the size of the market. Quote statistics.

c. List of competing books now on the market.

List three or four titles that may compete with yours.

d. The uniqueness of your book.

Explain or show how your book is different.

e. Your bio sheet/resume/credentials, etc.

Write one page showing how you are qualified to write the book. Show yourself as an authority.

f. Your plans for marketing or promoting the book.

List such things as speaking engagements, email/Internet campaign, book reviews, etc.

g. Table of Contents

Here you list the title and subtitles of the book's chapters.

h. Format.

List the number of pages, pictures/graphics, and when it will be completed.

i. Annotated chapter-by-chapter outline of the book.

j. Two or three sample chapters.

The Internet is full of info on how to write query letters and book proposals. Do a search. Three resources are www.writers.net, www.about.com and www.bly.com.

Also, most book publishers have their submission guidelines posted on their web sites.

Best wishes.

Roscoe

P.S. Something for writing a memoir or biography: Generally, the first chapter should be an attention-getter. It should cover a high point, low point or dramatic moment in your life. In chapter two, you flash back to the beginning of your story and start telling it in chronological order.

P.P.S. Some writers find it useful to model their books after other biographies. They simply follow a similar outline/organization. This can prove to be very, very helpful.
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Sample Query #1 (to book publisher)

On Jan 27, 2007, at 9:24 PM, Roscoe Barnes wrote:

Dear Mr. Avis:

Pick up any magazine or newspaper, and chances are you will see a personality profile. Why? Because the profile is one of the most popular forms of writing. According to author Holly G. Miller, the profile is also "the second easiest-to-market category of nonfiction."

Surprisingly, however, there is a lack of information on this topic. With the exception of Cork Millner's self-published title, "The Q's and A's of Interviewing" (Booklocker.com, 2001),   there is not a single book devoted entirely to this form of writing. Millner's book, I should note, focuses on the celebrity profile -- and not the other types that writers can sell.

I'd like to propose a book that would tell readers everything they need to know about writing personality profiles for newspapers, magazines and book publishers.

My working title is:

WRITING THE   PERSONALITY PROFILE:

How to Craft and Sell Compelling Stories about People

This book would be the definitive resource on the topic. It would serve as an essential guide for freelance writers, reporters, public relations professionals and students. It would be appreciated by amateurs and professionals alike.

WRITING THE PERSONALITY PROFILE would consist of about 60,000 words. Its

26 chapters would include sample profiles, photos, queries, and detailed instructions for crafting the 12 most common types of personality profiles.

The advice would be based on my experience as an award-winning journalist, columnist, author and freelance writer. As a veteran newspaper reporter (over 20 years experience), I've written hundreds of profiles, some of which have been used by The Associated Press. (Full bio here: http://www.roscoebarnes.net)

The table of contents is included below.

Would you like to see a detailed proposal and sample chapters (including sample profiles)?

Sincerely,

Roscoe

**************
Sample Query #2 (to newspaper)

Dear Carol,

Could I interest you in a column on national politics that uses satire to address hot-button issues that are important to your readers?

Called, "Politicks & Blue Ticks," the column would consist of about 500 to 700 words. I could write it bi-weekly or even monthly.

Since I grew up in Rowlesburg, I have a sense of what the readers of the Preston County Journal might appreciate in terms of politics. Even more, my column would be entertaining as well as thought-provocative. It would use humor to generate dialogue on various issues.

I should mention that when one of my recent commentaries was published in a Pennsylvania newspaper, it generated an immediate response from readers.

To give you an idea of what I have in mind, I have included my latest piece entitled, ______. Feel free to use it.

Let me know if you have questions.

Sincerely,

Greg Bolyard
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Five of the Most Helpful Directories for Writers

Writer’s Market

http://www.writersmarket.com
Sally Stuart’s Christian Writer’s Market Guide

http://www.stuartmarket.com
International Directory of Little Magazines & Small Presses

http://www.dustbooks.com
Literary Marketplace

http://www.literarymarketplace.com/lmp/us/index_us.asp
Writers Digest Guide to Literary Agents

http://www.writersdigest.com
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Recommended Periodicals

Target Marketing 
www.targetonline.com 

The Writer 
www.writermag.com 

Writers Journal 
 www.writersjournal.com 

Writer’s Digest 
www.writersdigest.com 

The Christian Communicator 
http://jameswatkins.com/acw/acw1.htm#communicator 
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Recommended Scam Detectors

Note: Please consult the following Web sites before you sign a book contract. You can use these resources to check up on agents, editors and publishers. If what you need is not found here, post questions on discussion boards. ALWAYS check if you have any doubts or questions.

Writer Beware 
http://www.sfwa.org/Beware/ 

Preditors and Editors 
http://anotherealm.com/prededitors/ 
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Recommended Online Newsletters

There are many online magazines/newsletters/ezines that provide practical, easy-to-use tips on various aspects of writing, marketing, and advertising. Those listed below are just a few of the many that should prove helpful in writing stories, articles, books and in crafting effective direct response advertising copy.

Absolute Write 
www.absolutewrite.com 

Booklet Tips by Paulette 
www.tipsbooklets.com 

Contact Any Celebrity by Jordan McAuley 
www.ContactAnyCelebrity.com 

The Direct Response Letter 
www.bly.com 

Early to Rise 
www.earlytorise.com 

John Forde’s Copywriters’ Roundtable 
www.jackforde.com 

Ken Blum’s Black Ink newsletter 
Blummer@aol.com 

Money the Write Way 
www.moneythewriteway.com 

Publishing Poynters by Dan Poynter 
www.parapublishing.com 

Writing Etc. 
www.filbertpublishing.com 

WritersWeekly Newsletter 
www.writersweekly.com 
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Other Online Resources




Although most of these groups focus on the general aspects of writing for publication, some include business professionals who offer tips and advice on copywriting. One in particular (AWAI) has students who post questions about all areas of copywriting. The one I recommend most is Bob Bly’s site at www.bly.com.

* AbsoluteWrite 
www.absolutewrite.com 
  
Provides a forum with advice on types of writing issues, including copywriting and writing for publication. 

* American Writers and Artists Institute (AWAI) 
www.awaionline.com 

Provides detailed and enlightening discussion on all aspects of commercial writing. 

* Angela Adair-Hoy's Group 
www.writersweekly.com 
  
Provides forum for discussion on writing and publishing, as well as advice for determining legitimate publishers. 

* Beth Erickson and Vicky Heron's Group 
http://finance.groups.yahoo.com/group/CopywriterMastermind/ Or 
www.filbertpublishing.com
Provides detailed question and answers with practical advice for copywriting and self-promotion. 

* The Laughing Bear

www.laughingbear.com

Provides insightful articles on literary publishing and the workings of small press publishers.

* Writers.net
www.writers.net 

Provides listing of agents, authors, editors, publishers, and discussion forum for all aspects of writing and publishing.
About the Speaker

ROSCOE BARNES III is an award-winning journalist, ghostwriter and a nationally known copywriter who specializes in direct response marketing for non-profit organizations. When he isn't busy writing copy for contributions, he writes direct mail packages and publicity copy for consumer and business-to-business markets. He also works as a publicity consultant. 

Barnes has written copy for such national non-profit clients as the World Bible Translation Center, Lautman & Co., and Good News Jail & Prison Ministry, among others. 

Prolific and Versatile 

Dubbed a "Renaissance Writer," Barnes is one of the most versatile writers around. Since he began writing in 1982, he has established himself as an award-winning journalist, a columnist, a religious writer, a pastor and prison chaplain, an Army veteran, seminar leader, artist, book publisher and a marketing consultant for small businesses. He is a correspondent for Publishers' Auxiliary, the official publication of the National Newspaper Association. 

Nationally known Columnist 

Barnes is a former columnist for two national publications: Fund Raising Management magazine (Hoke Communications Inc.), where he wrote "Copy Thoughts"; and Publishers’ Auxiliary (National Newspaper Association), where he wrote "Streetwise Reporting." He also wrote a monthly column for The Tidal Wave business newsmagazine.

His work has been cited in a number of popular business books, including Secrets of a Freelance Writer and The Complete Idiot's Guide to Direct Marketing, Bly on Direct Marketing, Secrets of Successful Telephone Selling, all by Robert W. Bly; and The AMA's (American Marketing Association) Complete Guide to Small Business Advertising by Joe Vitale. 

Author of Numerous Books and Gospel Tracts 

Barnes is the author of numerous books and training guides, the subjects of which span everything from World War II history and Journalism to Self-help and Art. The titles include: 


* Writing the Personality Profile: How to Craft and Sell Compelling Stories about People (Marion Street Press, 2009)

* F.F. Bosworth: The Man Behind ‘Christ the Healer,’ (Cambridge Scholars Publishing, 2009)

* The Golden Rules of Advertising (Racom Books, 2009)
* Public Relations Made Easy (Entrepreneur Press, April 2007)
* Direct Response Advertising Made Easy (Entrepreneur Press, Dec. 1, 2006)
* The Better Letter: Essential Tips for Effective Fundraising Copy (Target Marketing Inc., 2006). 
* Mighty Through God: Biography of Dr. G.D. Voorhis, editor/ghostwriter (Dr. G.D. Voorhis Educational Program Inc., 2006)
* Secrets of a Writing Hustler: How to Beat the Odds --Overcome Rejection -- and Succeed as a Writer. Endorsed by Robert W. Bly (Filbert Publishing, 2005); 
* The Guide to Effective Gospel Tract Ministry (Church Growth Institute, 2004)
* Bicentennial: Our People, Our Heritage, (contributor, The Record Herald, 1997).
* Off to War: Franklin Countians in World War II (White Mane Publishing, 1996)
* Discover Your Talent and Find Fulfillment (McKinley & Henson, 1992). 

* Big Bucks from Little Sketches (McKinley & Henson, 1993; used by International Correspondence School). 
* Scooping the Competition: How to Be FIRST in Reporting HOT Stories (Roscoe Barnes/National Newspaper Association, 1998).

Barnes also is the author of many gospel tracts (religious pamphlets) which are published by some of the leading Christian publishing houses: The Tract League, Christian Light Publications, Herald Press, Pilgrim Tract Society and Grace & Truth. 

Winner of Journalism Awards 

As a journalist, Barnes has worked for both military and civilian newspapers. In 1985, after working for The Enterprise-Tocsin (Indianola, Miss.), the Mississippi Press Association awarded him First Place honors for Best Investigative Reporting. 

In 1996, while writing for The Record Herald (Waynesboro, Pa.), the Pennsylvania Newspaper Publishers' Association awarded him Second Place honors for Best News Beat Reporting. That same year, he took honorable mentions for Best Spot News Story and his newsroom was named Newsroom of the Year in a national contest sponsored by American Publishing Company. 

Barnes has published articles, book reviews, news stories and features in trade, military and inspirational magazines. He has published fiction in literary magazines in the United States and Germany. Barnes last worked as a full-time journalist for Public Opinion, a daily newspaper in Chambersburg, Pa. 

Widely Published in Magazines and Newspapers 

In addition to The Associated Press and many state press associations, Barnes has written for: Editor & Publisher, EurArmy, Grace in Focus, Church of God Evangel, Pentecostal Evangel, Lighted Pathway, Refleks Journal, Grit, Writers' Forum, Authorship, Writers Journal, HomeBusiness Magazine, Grace & Truth Magazine, Enrichment Journal, Pulpit Helps, Soldier, Command, BodyTalk, The Cracker Barrel Magazine, Elizabethtown Magazine, At Ease, Pneuma Review, Journal of the European Pentecostal Theological Association, African Journal of Pentecostal Studies. His work has also appeared on the pages of The Washington Post, Current Thoughts & Trends, The Patriot News (Harrisburg, Pa.) and a number of other newspapers and magazines. 

Ph.D. Candidate/Seminary Graduate 

In terms of his educational background, Barnes is pursuing a Ph.D. in Church History through the University of Pretoria, South Africa. He has completed graduate work with Boston University and holds a Master of Arts degree from Lutheran Theological Seminary (Gettysburg, Pa.). He earned his Bachelor of Science and Associate of Science degrees (Cum Laude) from East Coast Bible College/Lee University-Charlotte Center (Charlotte, N.C.) He is a graduate and member of the Christian Writers Guild. 

Seminar Leader and College Lecturer 

A native of Indianola, Miss., Barnes has taught writing and communication courses for the University of Maryland (Germany) and Harrisburg (Pa.) Area Community College. He's led workshops and seminars for the Mississippi Press Association, the Pennsylvania Women's Press Association and the New York Press Association, among other groups.
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